Ten Questions for Successful
Surveys
Many organisations need information to help better serve their customers and develop new
markets. One way to do this is to conduct a survey.
However, a poorly planned survey can give limited and possibly misleading information.
From over 25 years experience we have developed these Ten Questions for Successful
Surveys.
You should answer all these BEFORE you conduct a survey.
Define the Issue and Approach
1. What is the issue / problem that you want to collect information about, and how do
you plan to use the results?
2. Is a survey the best way to collect the information you need?
3. What resources do you have to conduct the survey?
The Sample
4. Who do you need to survey, and what is the best way to obtain the information from
these people?
5. How will you ensure that your sample is representative, and large enough to give
you confidence in the data you collect?
Design
6. Are you sure the survey questions are not biased?
7. Are the questions easy to answer?
Analysis and Reporting
8. What tools will you use to analyse and report on the data?
9. How long will it take you to do something with the data after you collect it?
Ethics
10. Are you (or your consultant) adhering to the relevant privacy and quality principles?

More information
Australian Market & Social Research Society

www.amsrs.com.au

Statistical Society of Australia Inc.

www.statsoc.org.au

©

Bartley Consulting, 2004-2014. This document is available at www.bartley.com.au and may be freely distributed if
reproduced in full. The above is provided for general information only. If considering research, you should contact an
experienced practitioner to ensure your research is effective, meets your needs, and adheres to relevant quality and
privacy principles.

Bartley Consulting Pty Ltd
ACN 084 786 550

ABN 87 084 786 550

www.bartley.com.au

